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The paper needs a title

After reading Hunger as Ideology(explain this title—is it the name of the book or a chapter?) by Susan Bordo, I can't help but realize that advertisements play a major role in what and even how we eat. In any commercial or magazine ad, it is clear that food is now seen as more than a basic means of survival. As Bordo explains in her excerpt Hunger as Ideology, subliminal messages used by ad companies has influenced how we view men and women should eat. Threw constant viewing of ads like theses it has become normal for people to view men as animals who consume whatever they want, whenever they want, and that women should not eat a lot because it is “unlady like”. When viewing a Hungry- man ad such as this one it is clear as day to see. Advertisements have not only influenced what we eat but also who should normally prepare the meals. In Bordo’s subtopic Men Eat and Women Prepare, she talks about how it is commonly viewed that women should cook and provide the family with fresh cooked food, while the man of the house works. This view on how people should live is reinforced by common ads showing the mother serving a meal to her family, standing there with a smile on watching them all eat it. This can also be seen in this Campbell’s soup ad. Also as Susan explains in the subtopic Food Sexuality and Desire, advertisements have used beautiful woman figures to sell their products. As they say sex sells, and now a days it is being used to sell food. Ads like theses instantly catch the attention of the viewer because of the sexy poses and lack of close the women in these types of ads wear. When looking at a recent Spicy BBQ burger ad this is clearly the message being shouted at the viewer. This intro is a bit long.  Try to get to your thesis quicker.  Let the reader know what your paper will try to do and then use the body paragraphs to explain points
In Susan Bordo’s hunger as ideology (capitalize “H” and “I” and put in quotes she often talks about how it is seen as not proper for women to eat large amounts of food, but it is okay for men to indulge in consuming as much food as they can physically intake (find a passage that supports this point). This can be clearly seen in this “hungry-man” advertisement. The advertisement is for Hungry-man microwavable TV dinners with pudding. On the front of the box there is a man with pudding smeared across his face. He has a sort of crazed look upon his face, as if he just dove face first into pudding and is determined on eating his way out. Also on the front of the box it advertises the amount of food in weight, 1 ½ pounds of food it says, as if that were to make the meal sound more appetizing. Under the name hungry-man there is the abbreviation for extra extra large, displaying to the viewer that this is no ordinary TV diner, its one made for someone who has an appetite. In the right hand corner it says “simply cook and serve”, as to make the meal seem simple to prepare. At the top in bold letters it says Hungry-MAN. This advertisement is exactly what Susan Bordo is talking about. They named the meal hungry-man for a reason; the ad is trying to appeal to the male viewers, as if there saying this is a meal made for a real man. The ad company would never put a woman on the front of this box because, that wouldn’t be right in the eyes of the common viewer who is brainwashed by these types of ads every day. I’m sure there are many women out there who could eat this meal, but that’s viewed as not proper. As Bordo said “Godey’s Lady Book warned that it was vulgar for women to load their plates”. According to views like this it would not be acceptable for a woman to make herself a hungry-man, sit down and eat the whole thing. Why is this, we ask ourselves, if a woman is hungry than it should be acceptable for her to eat a hungry-man. This is because threw ads and commercials like theses societies views have been formed to view this as a normal meal for a man but not something made for a woman. Good analysis of the ad but cite Bordo for support.  Use her words to make your case about the ad
In the book Hunger as Ideology Bordo also talks about the topic, “Men eat and Woman Prepare”. Bordo explains how this is a sort of “gender division of labor”, where the men work and try to better themselves in the workplace, meanwhile the women stay at home and cook, clean and take care of the children. This way of thinking is being reinforced in most ads that are presented to us in our everyday lives. This type of reinforcement can be seen in this Campbell soup advertisement (tell the reader to “see figure #1”). On the front of the ad there is a husband and wife. The husband is dressed in a suit and looks like he just got home from work. The woman is working at a hot stove ladling out soup into a bowl. The husband has a pipe in his hand and looks like he is eagerly waiting to be served his Campbell soup. Above them the text reads “I courted and angel… and married a cook”. From this txt we get the message that when they first dated, the woman was an angel in the man’s eyes, but when they became a married couple she assumed the role as the cook. This type of advertisement along with many others like it has helped reinforce the idea that women should be cooks and men should be out there working. By constantly being bombarded by ads such as theses it is clear why it has become normal for this “gender division of labor” to take place in almost every household today. By constantly being shown this image of gender role, culture has come to accept the idea of the woman cooking, cleaning and caring for the children as normal and how things should be. As Susan Bordo explains in her book, if this was a man cooking the food and the woman was the one relaxing waiting to eat, the add would probably say (good description of ad)
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something like “on a special occasion like this I only cook the best type of soup”. This would be because it is not seen as normal for a male figure to be cooking and the wife to just relax and wait to get served, so therefore the ad would call it a special occasion.
In “Hunger asIideology” one of the topics that Susan Bordo also talks about is Food Sexuality and Desire. She talks about how commonly ads portray food as more of a sexual desire and relate the two things very closely. In this TV commercial for the new spicy BBQ burger, (Paris Hilton) a beautiful blond is holding a large, juicy BBQ burger. In the ad she is washing a sports car, she climbs all over the car in her black bikini and diamond jewelry, splashing suds everywhere, and erotically posing. After spraying herself down she pulls out a massive BBQ burger, which is overflowing with toppings. At first she does not eat it but rather just poses with it as if to tease the customer then she takes a rather large bite out of it. This ad would instantly catch the attention of all male viewers, and most viewers for that matter.  This ad shows what Susan Bordo is talking about in the sub topic food, sexuality and desire. The ad is clearly displaying food and sexuality because the two take an equal part in this ad at the same time. At the beginning of this ad the main focus is Paris Hilton and as you watch her move around washing the car in her bikini you don’t even realize that the ad is about food. It is not until she pulls out a burger that you realize that this is a food commercial. At the end of the commercial it says “the new spicy BBQ burger… now that’s hot”, the part of the text where it says “now that’s hot”, is not only talking about the spiciness of the burger, but also the sexual image that Paris Hilton gives off in this advertisement. Bordo also talks about in this topic “when women are positively depicted as sensuously voracious about food, their hunger for food is employed solely as a metaphor for their sexual appetite.” Maybe this is why in the add, Paris Hilton takes a bite, not a small bite, but instead a rather large mouthful. 
No extra space between paragraphs

After reviewing these ads the way that Susan Bordo dose, it is easy to see the subliminal messages, and how it influences our society. Once seeing these three ads the way that Bordo would, it’s clear why society has formed certain views on the eating habits of men and women. All three ads contain some of the points that Bordo is trying to explain in her book. In the first ad we can see how it is seen as normal for a man to eat a lot but not a woman. In the second add it is clearly shows how in culture the women take the role of cook while men work for a living. Also in the last ad we can clearly see what Bordo is trying to explain in her subtopic Food Sexuality and Desire. After reading Hunger as Ideology by Susan Bordo, I can't help but realize that advertisements play a major role in the eating habits of men and woman today. In all commercials or magazine ads, it is clear that aspects of the ad influence the way society thinks. As Bordo explains in her excerpt Hunger as Ideology, subliminal messages used by ad companies’ dose influenced how we view men and women should eat.
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(TV commercial) http://www.youtube.com/watch?v=UAXLwYz2IJk&feature=related
